
Corporate Plan 2015-18 | 1  

Combined Arts

Arts Council England
Corporate Plan 

2015-18 
Artform appendices: 

Music



Corporate Plan 2015-18 | 2  

Music

Over the next three years, we will continue to 
grow our support for a variety of musical genres 
to meet the needs of artists and to reach as 
broad and diverse an audience as possible. 

We will work with funded music organisations to 
ensure that they are comparable with the best in 
the world, engage outstanding artists, develop 
exciting partnerships, and put on stimulating  
and original programmes. 

Another key area for us will be how music is 
presented: we will support musicians and music 
organisations who want to find new audiences 
through touring, digital media or by presenting 
their work in alternative performance spaces in 
fresh terms.

Goal 1: Excellence is thriving and 
celebrated in the arts, museums  
and libraries

We will:

•  diversify the range of musicians we fund by 
financing new artists and genres or cross-
genres as they emerge

•  support living composers

•  extend Momentum funding, which supports 
independent artists working in contemporary 
popular genres  

•  scope training and development needs  
in opera

Goal 3: The arts, museums and libraries 
are resilient and environmentally 
sustainable 

We will:

•  encourage music organisations to think 
laterally, develop commercial activity and 
optimise their assets

•  encourage music organisations to seek out 
advantageous partnerships to increase the 
impact and value of public investment

•  support Music National portfolio 
organisations and Music education hubs to 
develop fit-for-purpose governance models 
and to be imaginative in the recruitment of 
trustees and advisers

•  encourage today’s music leaders to plan for 
their succession   

Goal 5: Every child and young person  
has the opportunity to experience  
the richness of the arts, museums  
and libraries 

We will: 

•  advance the National plan for music 
education by supporting the development  
of the Music hub infrastructure

•  extend talent pathways and opportunities in 
jazz and urban music, and develop new youth 
programmes in folk music

•  respond to imaginative uses of digital 
technology in music, both where digital 
effects enhance the live experience  
and where music is created through  
digital technology

Goal 2: Everyone has the opportunity to 
experience and be inspired by the arts, 
museums and libraries 

We will: 

•  support organisations that reach new 
audiences either through approachable 
programming, touring or presenting concerts 
in imaginative ways and exciting new spaces

•  fund organisations that appeal to under-
served audiences or operate in areas where 
engagement is low

•  fund artists and organisations that use digital 
technology effectively to reach and engage 
new audiences

•  work with amateur artists and voluntary 
sector promoters to ensure the widest 
possible reach of our funding and address  
any gaps in the professional infrastructure



Music

•  encourage hub leaders to develop ambitious 
artistic partnerships so that children in their 
hub can be inspired by world-class music of 
all kinds

•  continue to work with Youth Music to ensure 
that Youth Music funding reaches as many 
prioritised children and young people as 
possible, and that Youth Music expertise  
is shared across the widest network  
of practitioners

•  support funded National Youth Music 
organisations to fulfil their national role and 
remit, providing the best possible experiences 
for outstanding young musicians, and 
reaching the broadest range of children  
and young people

•  develop evaluation tools and resources to 
ensure that music organisations working in 
education with children and young people  
are consistently excellent

•  extend our support for the BBC Ten Pieces 
initiative, encouraging uptake by funded 
organisations and advising on Ten  
Pieces-related funding applications

•  work with fellow music education funders 
and stakeholders to pool expertise, address 
gaps in provision and avoid duplication

This appendix is part of our Corporate plan, 2015-18. Read it at artscouncil.org.uk Corporate Plan 2015-18 | 3  

http://www.artscouncil.org.uk

