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The core elements of the Arts Council identity 
makes our brand instantly recognisable. These 
elements are:

•  our corporate logo 
•  our typefaces 
•  our colour palette

Logo

Colour Palette

Typography

ITC Caslon No. 224
Univers

Georgia 
Arial
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Arts Council corporate logo  
This logo is used on all Arts Council 
communications. The logo should be used 
by the Arts Council for marketing and brand 
communications. The logo should not be used 
by funded organisations; they should use the 
funding logos, as shown here: 
www.artscouncil.org.uk/funding/information-
funded-organisations

Arts Council exceptional use and 
partnership logo 
This version of the logo can be used in 
exceptional circumstances where the roundel 
needs to be supported by the additional 
wording, to improve legibility. Exceptional 
circumstances could include partnership work, 
when the logo is featured in a line-up of logos, 
or if it has to feature below the minimum size.

All our logos can be obtained by contacting  
the marketing team at our national office.

Please refer to Appendix 01 for 
information on our Grant award logo and 
National Lottery grant award logo.

Arts Council corporate logo

Arts Council exceptional use and partnership logo

Our logos and their uses
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The Arts Council’s logo must be  
clearly visible wherever it is used. It is 
essential that our logo is used correctly  
and consistently in all communications.  
It must never be redrawn or modified.

Our logo
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Minimum size usage 
To make sure that the logo is always  
readable and recognisable, it must be 
reproduced at 15mm as a minimum size.  
The exceptional use version of the logo is 
available for situations where the logo is 
required to be used below the minimum  
size. See page 7 for more details.

Recommended sizes for  
different page dimensions 
There are also recommended minimum  
sizes for a variety of page dimensions. 

The size of the logo on a page is affected 
by many variables, including hierarchy of 
information, contrast, layout, ownership of 
the page etc. Shown here are recommended 
minimum logo sizes for various page formats. 
Use these sizes wherever possible to maintain 
consistency across all communications. 
To calculate a minimum size for any other 
size paper, we recommend referring to 
the logo size for an A4 page and enlarging 
proportionally within the design package, 
eg. Adobe Indesign. For example, for an A1 
format, the logo appears at a height of 70mm.

When reproducing the logo on screen and on 
the web, it must be clearly visible. A minimum 
height of 70 pixels has been set to ensure this.

Minimum size

Minimum logo sizes

15mm 18mm

25mm

50mm

36mm

DL and A5 page formats

A3 page formats

Screen and web

A4 page formats

A2 page formats
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Screen and web

70px
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Exclusion zone
The exclusion zone (indicated by the solid line) 
is the minimum area around the Arts Council 
logo that must remain clear of typography or 
any other graphic device. When placed on a 
photographic image, please ensure that the 
logo is placed on a clear background to help 
visibility. The formula for the exclusion zone 
is shown here and applies to all sizes of logo 
reproduction. It is calculated by using twice 
the height of the ‘A’ in the Arts Council logo 
and varies in direct proportion to the size at 
which the logo is reproduced.

Positioning
The positioning of the logo should be in any  
of the four corners of a design layout. The logo 
should be positioned at least the distance of 
the exclusion zone from the edge of the page. 
Generally, the position of the logo is decided 
by the grid layout and how it will sit on the 
image being used.

In emails and on Arts Council websites the 
logo should be positioned in the top left-hand 
corner to ensure that it is always visible when 
viewed in different sized browser windows.

When the logo is applied to materials where 
there is no obvious grid or edge of the page 
to align the logo to (ie merchandise or event 
materials), it should be sized and positioned 
appropriately to the particular application. 
On these occasions, please discuss this first 
with the marketing team at national office, 
brandidentity@artscouncil.org.uk.

Logo positioning
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Arts Council exceptional use and 
partnership logo 
This version of the logo can be used in 
exceptional circumstances where the roundel 
needs to be supported by the additional 
wording, to make it as clear as possible or 
when working in partnership. Exceptional 
circumstances could include when the logo 
is featured in a line up of logos, or if it has to 
feature below the minimum size. If you think 
you need to use this version of the logo please 
contact the marketing team at national office, 
brandidentity@artscouncil.org.uk.

Size rule for print:  
For use when roundel has to appear less than 
15mm high, but not to be used below 10mm.

Size rule for screen and web: 
For use when the roundel has to appear  
less than 70 pixels high, but not to be used  
below 55 pixels.

Light background Size rules

Dark background

Exceptional use and partnership logo
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15mm 
70px

Minimum size

10mm

Minimum size for screen and web

55px
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Exclusion zone
The exclusion zone (indicated by the solid 
line) is the minimum area around the 
Arts Council logo that must remain clear of 
typography or any other graphic device. When 
placed on a photographic image, please ensure 
that the logo is placed on a clear background 
to help visibility. The formula for the exclusion 
zone is shown here and applies to all sizes of 
logo reproduction. It is calculated by the height 
of the biggest ‘A’ in the Arts Council logo and 
varies in direct proportion to the size at which 
the logo is reproduced.

Minimum size usage
To make sure that the logo is always readable  
and recognisable, it must be reproduced at  
10mm as a minimum size and should be used 
in all circumstances when the roundel has to 
appear less than 15mm high.

For screen and on the web it must be 
reproduced at 55 pixels as a minimum size and 
should be used in all circumstances when the 
roundel has to appear less than 70 pixels high.

Exclusion zone

Minimum size use
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The Arts Council logo should be reproduced 
either black (when on a light colour or image) 
or reversed white-out (when on a dark colour 
or image).

There may be occasions where for practical  
reasons (such as the project being printed in  
a single colour), or aesthetic reasons (the logo  
looks better using another colour which is 
used predominantly in the design) that the 
logo needs to be produced in an alternative 
colour. On these occasions please discuss this 
with the marketing team at national office: 
brandidentity@artscouncil.org.uk.

When using the logo on a photographic 
background, ensure it is positioned on an area 
which is free from tonal variation or image 
detail, and where it will be clearly visible.

In all situations, ensure that there is  
a significant contrast between the logo  
and the background.

Logo reproduction
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Colour palette

01

02

03

06

04

05

07

Our colour palette is comprised of 5 colours 
plus black. They are described below in 
Pantone and CMYK values for print, and RGB 
and Hex values for online and screen-based 
communications. The colours may also be 
used as tints (see following page).

 
01. ACE Indigo 
CMYK: 85/90/0/0 
RGB: 61/40/124 
Pantone 2745 U 
Pantone 2735 C 
Hex: #3D287C

02. ACE Red 
CMYK: 0/80/70/0 
RGB: 242/102/94 
Pantone 1788 U 
Pantone 1785 C  
Hex: #F2665E

03. ACE Turquoise 
CMYK: 70/0/30/0 
RGB: 0/164/175 
Pantone 325 U 
Pantone 325 C  
Hex: #00A4AF

04. ACE Green  
CMYK: 50/0/100/0 
RGB: 150/183/33 
Pantone 382 U 
Pantone 376 C  
Hex: #96B721

 
05. ACE Yellow 
CMYK: 0/30/100/0 
RGB: 249/176/0 
Pantone 122 U 
Pantone 1235 C 
Hex: #FFBC37

06. ACE Blue  
CMYK: 100/40/0/10 
RGB: 0/114/180 
Pantone 3005 U 
Pantone 300 C  
Hex: #0072B4

07. ACE Black  
CMYK: 0/0/0/100  
RGB: 0/0/0  
Hex: #000000
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Our colours can also be used as tints.  
The examples shown opposite are  
at 100%, 75%, 50% and 25%.

Tints
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Serif Typeface 
Our serif typeface is ITC Caslon  
No. 224. We use it for headings and 
pull quotes.

Sans-serif Typeface 
Univers is our sans-serif typeface. It can 
be used for standfirsts and body copy.

Please note: on digital and desktop 
applications where Caslon is not available, 
or when working on HTML emailers or our 
website, it can be replaced with Georgia. 
Similarly, Arial replaces Univers when it  
is not available (see p.14 for more details).

Typography

ITC Caslon 
No.224  
— Black 

ITC Caslon No.224  
— Bold italic 

Univers — Bold Univers  — Light
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We use ITC Caslon No. 224 in Black for  
headings and in Bold Italic for pull quotes.

Univers is used in Bold for standfirsts  
and in Light for body copy.

Typography

Why public 
investment in 
art and culture 
matters.

Arts Council England champions, 
develops and invests in artistic and 
cultural experiences that enrich 
people’s lives.

We support a range of activities across the arts, museums  
and libraries – from theatre to digital art, reading to dance, 
music to literature, and crafts to collections. We believe 
that art and culture make life better, help to build diverse 
communities and improve our quality of life. Great art and 
culture can inspire our education system, boost our economy 
and give our nation international standing.

 “ We invest public money in great  
art and culture for everyone.”

Heading

Body copy

Standfirst

Pull quotes

Arts Council England 
Brand Guidelines
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Digital and desktop applications 
On digital and desktop applications where 
Caslon is not available, it can be replaced with 
Georgia. Similarly, Arial replaces Univers when 
it is not available. We use Georgia in Bold for 
headings and in Bold Italic for pull quotes. Arial 
is used in Bold for standfirsts and in Regular 
for body copy.

The Arts Council website 
On our website we still use Caslon in Black  
for headings and in bold italic for pull quotes. 
However, we use Georgia in Regular for body 
copy and in bold for standfirsts. This is to 
ensure legibility and make our website as 
accessible as possible.

HTML emailers 
These must use typefaces that are available 
on every computer, or else they will be 
unreadable to those who do not have our 
brand typefaces installed (which will include 
the vast majority of recipients). Therefore 
Georgia should replace Caslon and Arial 
Univers (as detailed above under ‘Digital  
and desktop applications’).

Typefaces for digital applications

Why public 
investment in 
art and culture 
matters.

Arts Council England champions, 
develops and invests in artistic and 
cultural experiences that enrich 
people’s lives.

Arts Council England champions, 
develops and invests in artistic and 
cultural experiences that enrich 
people’s lives.

We support a range of activities across the arts, museums  
and libraries – from theatre to digital art, reading to dance, 
music to literature, and crafts to collections. We believe  
that art and culture make life better, help to build diverse 
communities and improve our quality of life. Great art  
and culture can inspire our education system, boost our 
economy and give our nation international standing.

We support a range of activities across the arts, museums  
and libraries – from theatre to digital art, reading to dance, 
music to literature, and crafts to collections. We believe  
that art and culture make life better, help to build diverse 
communities and improve our quality of life. Great art  
and culture can inspire our education system, boost our 
economy and give our nation international standing.

 “ We invest public money in great  
art and culture for everyone.”

Heading (Georgia Bold)

Body copy (Arial Regular) Website body copy (Georgia Regular)

Standfirst (Arial Bold) Website standfirst (Georgia Bold)

Pull quotes (Georgia Bold Italic)
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